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AUDIENCE

Influencing city leaders with smart ideas.

INFLUENCE

Urban experts with smarter solutions.

EXPERTISE

Intelligent analysis of urban policy.





2019 Campaign



Goal
Hitachi is looking to raise awareness of its Social Innovation Business, which has practical applications in 
everything from mobility and transportation, energy storage and infrastructure, sustainability initiatives, cyber 
security and healthcare. Hitachi believes that social oriented innovation in business can improve the quality 
of life for residents, create better, more inclusive communities, and play a key role in supporting and 
championing better quality of life for everyone. 

CityLab is the ideal partner to collaborate with for a thought leadership series that can also drive readers to 
the Hitachi website. CityLab’s audience is comprised of a mix of senior level decision makers in Fortune 500 
companies, city CIO’s and CTO’s responsible for smart city technology and IoT implementation, and opinion 
leaders and advocates in the city planning space.   

Our readers come to us for unique, scalable solutions that can make cities more inclusive, more accessible 
and more sustainable. In their quest for solutions oriented journalism, city leaders come to our site with an 
open mind, seeking partners to collaborate on public-private solutions. CityLab can uniquely deliver both of 
Hitachi’s primary and secondary goals of page views and awareness.

Solutions + Impact



 

Campaign Elements



Sponsor Content

One of the ways CityLab can help you reach your target audience is through sponsor content. These 
articles are opportunities to highlight ideas, solutions and challenges that matter to your brand, by 
interviewing your subject matter experts and public sector customers, we share your thought leadership 
and insights with our audience as they try to make cities more livable. 

CityLab will create and execute sponsor content that tells the story of Hitachi’s Social Innovation 
Business group, as the themes and content overlap with a majority of CityLab’s reporting verticals. 
CityLab will work with Hitachi to identify the most compelling examples of socially-focused innovation 
that improves quality of life for society as a whole. 

CityLab Creative’s visual approach positions brands as city-solution thought leaders,
using audience engagement insights from our editorial content and subject matter expertise to raise 
awareness and drive behavior change. We do this through a combination of deep reporting, data 
visualization, photography, maps and videos to raise brand awareness and elevate the impact of the 
brand’s work in the field.  



Custom  

Social
CityLab will create and execute a custom thought leadership social campaign around the theme of Human 
Innovation, targeted at senior decision makers across IT, urban development and energy sectors looking for 
B2B solutions on LinkedIn. This campaign will be designed to spotlight unique perspectives from the Social 
Innovation Business mission, and will be thoughtfully created in collaboration with SIB leadership.

The content will be written for key members of the Social Innovation Business team that are spearheading 
this program, and will showcase the goals of the program and the kinds of impact this initiative is hoping to 
have. 

These posts will be designed to be published on Hitachi’s LinkedIn and other social channels, using language 
that reflects the voice and tone of the brand’s leadership, about the importance of socially focused 
innovation and inclusion.  

LinkedIn is where 80% of the B2B leads are generated on social media and about 45% of Linkedin article 
readers are in senior decision making positions. 



Media
CityLab offers a range of custom designed ads that are unique, fast loading, prominent, and in-keeping 
with our brand values. 

Custom Impact Ad Units

A custom impact ad unit is a right rail ad unit that is responsive. This ad unit is the most prominent, 
appearing across the site, and offers a unique size that helps avoid ad clutter. Impact ads communicate 
key messages and drive traffic to the sponsor content. 

Native Promo Units

Native promo units are editorially styled ad units that run across articles and on the home page. The units 
are served on the homepage, topic landing pages and most-importantly within editorial articles. 
According to new research, native ads are much more effective than traditional display ads.

Examples of both these placements are in the Media Placements section.

https://www.thedrum.com/news/2018/12/06/native-ads-drive-greater-purchase-intent-display-says-oath?utm_source=Brandtale+Newsletter&utm_campaign=8639e6708a-EMAIL_CAMPAIGN_2018_12_11_04_06&utm_medium=email&utm_term=0_f601961e12-8639e6708a-316553565


Newsletter Sponsorship
Newsletters are a way for readers to keep up to date with CityLab content and access the very best of 
what CityLab has to offer. 

Readers share articles from our newsletters often and implement CityLab ideas to solve the challenges 
their cities face. These subscribers are our most loyal readers, and come back to our site on a daily 
basis. They open the newsletter 32% of the time, well-higher than the industry average of 22%.

Each newsletter sponsorship includes logo placement, “presented by” language and a native promo 
unit. The newsletter sponsorship is an exclusive sponsorship. There are no other advertisers within the 
newsletter on that day.



CityLab will execute a series of sponsored social posts for Twitter and LinkedIn, designed to reach our 
unique social audiences and drive awareness of Hitachi’s Social Innovation Business hub.

These posts will utilize our editorial handles to communicate thought leadership and raise awareness about 
Hitachi’s Social Innovation Business, teasing findings in embedded sponsor content using positive, solutions 
oriented language. 

This social campaign will run the duration of the campaign, and drive awareness amongst CityLab’s 
millennial and mobile first audiences, thereby creating multi platform awareness among CityLab’s unique 
and diverse readership. 

 

Organic  

Social



 

Campaign Deliverables



$50K - Media Only

This campaign will be made up of our high profile banner ad placements to raise awareness, newsletter 
sponsorships to reach our core audience and organic social posts to reach our social audience.

Deliverables:
● Banner ad placements (300x600 & 300x250)
● 4 newsletter promotions to run in the CityLab Daily Newsletter
● 4 Organic LinkedIn placements to run on CityLab Editorial LinkedIn page
● 1.44MM impressions of banner, newsletter and social impressions  
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$50K - Content Only
This campaign will center around a custom sponsor content article that will live on CityLab.com. The 
promotions will drive the CityLab audience to the sponsor content.  

Deliverables:
● 1 Custom sponsor content article
● 1 Custom audience survey
● Custom impact ad and native promo placements
● 4 newsletter promotions to run in the CityLab Daily Newsletter
● 4 Organic LinkedIn placements to run on CityLab Editorial LinkedIn page
● 3 Organic Twitter placements to run on CityLab Editorial Twitter page
● 1.44MM impressions of custom impact/native, newsletter and social promos  
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Content Deliverables:
● 1 Custom sponsor content article
● 1 Custom social blog post
● 1 Custom audience survey
● Custom impact and native promos
● 4 Newsletter promotions
● 4 Organic LinkedIn placements
● 3 Organic Twitter placements
● 1.27MM Impressions of custom impact/

native, newsletter and social promos  

$75K - Content + Media
This campaign will combine custom sponsor content and promotions that will live on CityLab.com and 
media that drives to the Hitachi Social Innovation site. The campaign will also include custom social 
blog posts.
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Media Deliverables:
● Banner ad placements
● 4 newsletter promotions
● 968K impressions of banner, and  newsletter 
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Content Deliverables:
● 2 custom sponsor content article
● 2 custom social blog post
● 1 custom audience survey
● Custom impact and native promos
● 8 newsletter promotions
● 8 Organic LinkedIn placements
● 6 Organic Twitter placements
● 2.7MM impressions of custom impact/

native, newsletter and social promos  

$125K - Content + Media
This campaign will combine custom sponsor content and promotions that will live on CityLab.com and 
media that drives to the Hitachi Social Innovation site. The campaign will also include custom social 
blog posts.
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Media Deliverables:
● Banner ad placements
● 4 newsletter promotions
● 1.92MM impressions of banner, and  

newsletter impressions  
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MEDIA PLACEMENTS
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https://www.citylab.com/sponsored/siemens-intelligent-infrastructure/charting-a-future-to-electric-mobility/202/
https://www.citylab.com/sponsored/siemens-intelligent-infrastructure/charting-a-future-to-electric-mobility/202/


https://www.citylab.com/newsletters/
https://www.citylab.com/newsletters/
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Jennifer DeSilva | jdesilva@citylab.com


